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3What is and is Not a Virtual Tour?

It is NOT…

Basic Slideshows of Buildings

Clickable Maps or 
Walking Paths 

Stale Photos and Videos with 
No Interaction  
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4What is and is Not a Virtual Tour?

It IS…

Responsive

Allows user to engage in a customized experience

Immersive

Gives the user a sense of what it’s like to be there

Unique

Tells your story – the way you want it told!
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5Different types of tours in this space

Wide ranges in complexity throughout marketplace

z

z

• Early virtual tours made from 
2D videos with trails leading 
from one location to the next. 

• You click an arrow and advance 
through space as if walking 
down a sidewalk in front of you.

• These tours use panoramic 
images that allow viewers to 
look around in every direction 
from a fixed point. 

• Think Google Street view.

• More advanced and allow users 
to interact with the environment. 

• For ex. users can click on certain 
objects to get more information 
or to navigate to different rooms 
or areas. 

• Museums and historical sites 
often use this type. These tours 
can have interactivity integrated 
into them.

• These tours use VR technology 
to provide a fully immersive 
experience. Viewers typically 
wear VR headsets to explore the 
location as if they were 
physically present. 

• These tours might combine 
elements from 360, video and 
interactive tours. 

• AR tours overlay digital 
information on real-world 
elements. For example, 
pointing a smartphone at a 
historical building to display 
information about its history or 
architectural features

Video

• These are guided tours where a 
video is used to take the viewer 
through a location. 

• Think influencer tours of their 
hotel rooms on  YouTube. 
They're commonly used to 
showcase the ambience of 
restaurants, hotels, and tourist 
attractions.

1 Walking2 360°3

Interactive4VR5AR6
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6Video Tour

Video Tour



©2024 by EAB. All Rights Reserved. eab.com©2024 by EAB. All Rights Reserved. eab.com

7Walking Tour

Walking Tour
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8360° Tour

360 Tour
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Interactive Tour
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10Virtual Reality (VR) Tour

Virtual Reality (VR) Tour
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11Augmented Reality (AR) Tour
Augmented Reality 

(AR) Tour



Why Virtual Tours?

A Powerful Storytelling Tool

A powerful 
storytelling toolImmersion

Interactivity

Accessibility

Educational

Value

Brand 

Differentiation

Authenticity
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Immersion makes an experience 
memorable and impactful

DALL-E AI Generated Image
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Interactivity creates autonomy, 
which drives engagement

8.41 minutes of attention

DALL-E AI Generated Image
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Authenticity garners trust and 
drives decision-making.
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Accessibility expands reach to 
a broader audience.

DALL-E AI Generated Image
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Educational Value provides layers 
of information and context that 
enhance the learning experience

DALL-E AI Generated Image



Brand Differentiation enhances 
emotional engagement and 
influence decision-making

DALL-E AI Generated Image



A One Stop Shop

Entire Customer Journey All in One Place

Preview

Testimonials

Social Media

Add-ons

Location

Take Action



Who is the audience?

Corporate Travel



Who is the audience?

Event Coordinators



Who is the audience?

Consumer Level Travel



Who is the audience?

Recruitment and Hiring



Questions?
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